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Intro

n the Keirsey Temperament
I Framework, there are four
temperament types, referred
to as the Artisan, :

Idealist, and Rational.

Each of these four
temperament types can be
further divided into four sub-
types, meaning that there are
four kinds of Artisans, four
kinds of Guardians, four kinds
of Idealists, and four kinds

of Rationals—making for a
total of sixteen personality
types. Differentiating down
to these sixteen types allows
us to capture key dif’

in greater detail.

Artisan |dealist Rational

Pramoter Tead Fieldmarshal
ESTP ENFJ ENT)

Mastermind
INT)
To order this product,
go to:
www.keirsey.com
nventor
ENTP
Composer Healer Architect
ISFP INFP NTP

How

to Take the
Keirsey
Assessmer

elcome to the Keirsey Assessment. For the
best results, we recommend that you do the

following:

o Finish the assess

each question,
t you answer the
ing about how you are
gd to refrain from
how you wish you
expected to be by

" ay feel like
To order this product, e afit. In

go to: f, "Which

www.keirsey.com ;
Yy pick that one.

0 questions, we will
G self-score your results. It
8in from trying to score the
ame time that you are answering
the assessment questions. (For now, please ignore the
blue section at the bottom of each page, where you will
calculate the totals for your A and B responses).
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O Take the Keirsey Assessment

1. Do you find that most of your thoughts are 2. Are you more 3. With people are you usually more 4. Isclutter in the workplace something you
A Expressed out loud to others A Observant than introspective A Firm than gentle A Take time to straighten up
B  Kept silently to yourself B B  Gentle than firm B Tolerate pretty well

5. Waiting in line, do you often 6. Isit worse 7. Are you more comfortable in making 8. Isityourwayto

A Chat with others Have your A Critical judgements

B  Stick to business einaru B Value judgements

9. Ata party do you 11. In making up your mind are you

P X more likely to go by
;'I \\
A Interact witp/ *than ideational A Data
B \\.\an sensible B Desires

TALYOUR A AND B ANSWERS FROM EACH COLUMN

rder this product, '- rder this product, "ul
. ted in 15. .
go to: | go to: |
www.keirsey.com www.keirsey.com
e /
.f/ / /
/ /
/ b
B A
8 % /
Do you tend to S _.nd to be more 19. _ _wities
s _ i \“‘“—-H
A  Sayrightoutwhatsonyourminu A Factual than speculative A of thought A SOrswee—
B  Keepyour ears open B  Spectulative than factual B Harmonious relationships B Unscheduled
COLUMN COLUMN COLUMN COLUMN
001 002 003 004
A B A B A B A B
L
Total Total Total Total Total Total Total Total

5 Take the Assessment Toke the Assessment &
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OTALYOUR A AND B ANSWERS FROM EACH COLUMN

7 Toke the Assessment

©® Take the Keirsey Assessment

61. Do you value in yourself more that you are 62. Isit preferable mostly to

A Reasonable A Make sure things are arranged

B Devoted B Just let thingsappen naturally

63. Which seems the greater fault 64. Do you tena

A Tobetoo compassionate A  Disorderline

B Tobe too dispassionate Opportunit'=s fu_ change

65. Areyou swayed more b more

A Convincing e d than whimsical

A tour 1an routinized

To order this product,

4

2ya go to: table
A S .

www.keirsey.com
aengt ion
. Do you see yourselfas .s it more natural for you to
A Thick-skinned A Point out mistakes
B  Thin-skinned B  Tryto please others
COLUMN COLUMN
013 014
A B A B
Total Total Total Total

Self-Score
Your
Results

N questions, it's time to
score your results. O

step instructions. Using the
will assist you in totaling up

To order this product,
go to:

www.keirsey.com
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@ Self-Scoring Guide Instructions _—

COLUMN
om 002
2 Once you have all of your total scores filled in, A B A B
transfer those numbers from each COLUMN
Artisan Guardian Idealist Rational to the appropriate COLUMN in the Self-Scor- K 3
ing Guide on the next page. (For example, + + + -

the total numbers from COLUMN 001 in the
assessment should be transfered to the COL-
UMN 001 blank spaces on the Self-Scoring
Guide.)

1 Go back to the assessment questions and
add up the totals for your A and B responses
for each COLUMN and write that number
in the blank boxes below each COLUM
Do this for COLUMN 001 through C
014. (See sample on the right sid?"

/

rder th::s !:roduct, | 3 rder this product, B
99 19 angers go to: ] /e
. ' Total
www.keirsey.com www.keirsey.com
- B~
/ ST
P AVES ,///

.\\“ = /""./
— the circled letter fromstep 4 to get ¢
1% Da you tend to 4-letter cominbation. e Q‘_)

A Say right out what's on your mind

Keep your ears open

COLUMN 6 Special Note: If you score a tie on any of the pairs in step 4, then circle neither, but put a large Xin
001 the circle instead. If you have an X in your 4-letter combination, you should read the two possible
% = corresponding profiles and choose the one more like you. For example, if your 4-letter combination,
is ESXJ, then reading both ESTJ and ESFJ portraits may help you find the right one, or if your 4-letter
B l 3 ‘ 2 combination is XNFP, you should read both the INFP and ENFP profiles. You will find individual
Total Total profiles on the page number indicated after completing the Self-Scoring Guide.

¢ Self-Score Your Results
Self-Score Your Results 10
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COLUMN
001

COLUMN
005

Iy

Total Total
Circle
E o |
11 Self-Score Your Results

@ Keirsey Assessment
Self-Scoring Guide

COLUMM COLUMN COLUMN
002 003 004
A 8 A B A B
+ + + + +
COLUMN COLUMN " |
006 007 8
A : A B
_ - - h
+ + + +
COLUMN el COLUMN
009 0 011
A 3 A B
+ + +
COLUMN
014
A To order this product, B
go to: ]
www.keirsey.com
‘ ‘ ‘ 1
Total Total Total Total Total Total
Chicle Circle Ciecl
S oo N T o F J o P

O O

My 4-Letter Combination

ow that you have your 4-Letter

Combination results, it's

time to read and verify your
profile. In this next section, you will
find the descriptions of each of the four

temperaments and the sixteen types.

If you find yourself constantly asking,
“Wow! How did they know this about
me?” It means that you were accurately
typed. If on the other hand, you find
yourself saying repeatedly, “1 don't
think this describes me.” It means that
you were probably mistyped, and you
should read other profile descriptions.to

find your match. Once you've ider:
your temperament profile, you ¢
this knowledge to reflect on who y
are, and how you can frrther grow
person.

O Keirsey

Read and
Verify Yo.
Recsu. =

.  A——

age to identify
't profile
r 4-Letter
m your
2. ESTP is

To order this product,

go to: going to
is with your

www.keirsey.com

ier the
A captures you.
2 successfully
€mperament profile

~rofile doesn’t describe you,

4 read the introductory overviews of the
four main temperaments (the Artisan,
the Guardian, the ldealist, and the
Rational), to determine which of the
four you are first.

Then try to narrow down which of

5 the sub-types matches you best under
your main temperament. It may be
helpful to talk to others who know
you well about your profile.

Read and Verify Your Results
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Artisan

Artisans value potency, generosity

creativity odadaptability ave
Promoter tactical ta. 2 sales, marketing,
Jper 5, vai or art,

4
4 4 *htheiihands, trouble-
“anagement. They
ature, variety,
Performer o
eir skills.

citedly

S,

To order this product,
" go to: ing

To order this product,
: go to:

act

www.keirsey.com www.keirsey.com

n their
/s decisions.
on to “just
g actions, seizing
--surties, and forging onward

when others have given up.
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dealist

Champion

Counselor

=

Idealists value meaning integrity ¢

and hl.iifi"taﬁ:3'd9velopmeﬁt-l -

.. ‘:‘:ﬁﬁlﬁma i ta"'ltsn

4 mentoring a. ~ versonal

A A . resoI\rmg conflicts,
“munication.

rmony, good

‘ement.
N To order this product, sioning
go to: I
- ey
www.keirsey.com
itional
al,
.mbnment.

anted on to “see
—«< 1 people,” nurturing
warm, loving relationships and

finding new possibilities.
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Read and Verify Your Results

Promoter

>

order this product,
go to:

www.keirsey.com
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ALL ARTISANS
SHARE THE
FOLLOWING CO
CHARACTERISTI

Artisans ten
realistic, ar

rder this product,
go to:

www.keirsey.com

Artisans are ;)?n.._\ #

want to make a sﬁraa.__ - _..mn,
prize freedom, and dream of mastering action
skills.

Read and Verify Your Results 18
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magnetic

Promoters have a knack for knowing where the
action is. They have an appreciation and palate
for the finer things of life, the best food, the best
wine, expensive cars, and fashionable clothes.
They have a natural instinct for reading people,
and are smooth in social circles, knowing many
people by name, and knowing how to say just
the right thing to most everyone they meet.
Promoters exude charisma and their flamboyant
style makes them irresistibly captivating.

present

Promoters are engaging and fully present with
their audience. They poetically persuade otk
to have confidence in them and to go alon”
whatever they propose. They are highly r

and can energize others. Their “ir

spontaneity keeps things exciti.

° Artisan Promoter (ESTP)

risk-taking

Promoters are daring thrill seekers, and feel quite
at ease exposing themselves and the'r enterprises
to risk. They firmly believe in #*  iom, "The
greater the risk, the greats . reward.” The

higher the stakes, the n. mbol . they

become—for it is only when . looms in
the air, that thev are stimulate ome

They encourz hers to take bc -ell,
and can be imy with weaknes. . midity.
These" lling reneurs  .decisive, and

I

a: T wit, i Je.

“=initiative. They are ex-
wickly, aggressively,
“before all others

eking new ex-

Y energy and

enterprise moving on the cutting ¢ ‘repreneurs,
are so engaging with r=ople; they 3 terprises in
"9 4 ¥ To order this product, prises
reading people’s f: ~bsery o in working
language, hyperse e go to: work best
cues that give away other : of the ship.
www.keirsey.com

uni’ ictable

T smooth operatt e usually asive—without
C “her: omoters ar. and negotiators.

:corne restless wher,

Jve. Since they are alwe,
jumping. * ae activity to the next, they
come acros s unpredictable, but to themselves,
they are actually quite deliberate about their
movements. Those that are closest to them

in —tn
are not on th

are fellow sprinters who move just as quickly.
In relationships, others may feel that the only
certainty in Promoters is that things are uncertain.

Read and Verify Your Results

~d produce results.

«dlitarians, willing to do

—-achieve their goals. They are

able to advertise or publicize their endeavors, and

to maneuver others in the direction they want

them to go. It might be said that people are

instruments in the hands of these Promoters, and
that they play them artistically.

fearless

Crafters have a risk taking nature, and are utterly
fearless in their actions. They exude an inaudible
intense energy, which cannot go without notice.
They display a piercing and penetrating expression
through their eyes, focusing on the goal at hand.
Crafters are decisive and act quickly in the moment,
unhindered by the threat of consequences. In
everything they do, they seek adventure. They
thrive when they are stimulated, as they live on

the adrenaline and rush of peak experiences.

audacious

Crafters are bold and courageous in their ar
proach to life. They do not let other’s op?
of them determine how they should ar
They are ever confident, and see the

an exception to the norm, not

ply with others or with the n.

have the audacity to go with ti

in making bold movs= When ott

be done!” They ~the |

the home run.

camgtaderie
C s seek out a i foe tu
act othere to be . ‘o hold th.
nev.  .iled upon.-

L, Larte ot for the faint of hea.
stick togethe: 1 the fierce. Those who do
meet thi- on are excluded from their pack

without « ology. To those they love, they give
generously of their time, and are committed to
go the distance. They see their partners as fellow
warriors who they are willing to die for.

Artisan Crafter (ISTP)

QO Keirsey

coordinated
Crafters are naturally coordinated with using
their body movements and senses. They connect
themselves to objects they in? .0 utilize for
manipulation. While coore" on is often a skill
to be learned or practi . mos’ ple, for
Crafters it is a part of w, ¢ and how
their body naturally moves. . ork tis Wy
to master t'

for mastery is

>chnique and s ’ aesire
liction. They el. iy pursue

per® ana o some” g until it's just

~lLinstinct to gain any ad-
re victory. Extremely
“ings immediately,

2 at their dispos-

to their gut is

\ contemplate

. y are tactical
To order this product, Y
tice to adapt
go to: thout giving
www.keirsey.com

.eir moves as the

/cely independent

.ed to schedules and

45 they cannot always be

_ollow through on everything

according to plan. They use their freedom to
seek adventure. They need to be free to move
in order to feel alive. They forge onward with
bold steps without giving any credence to rules
or regulations. Crafters cannot be contained or

tamed.

Read and Verify Your Results
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ALL GUARDIANS
SHARE THE

FOLLOWING CO
CHARACTERISTI

uelpiens

order this product, rder this product, \

go to: go to: J
www.keirsey.com / www.keirsey.com /
/ umbl /
\\K_R______ﬁ,// Guardians are coﬁn‘uﬂd‘/

authority, join groups, seek security, prize
gratitude, and dream of meting out justice.

21 Read and Verify Your Results Read and Verify Your Results 22
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Providers seek to conduct themselves with
integrity in all of their interactions with others.
For these individuals integrity is about being
moral, dependable, beneficent and respectable.
They have a strong set of values with clear
“should” and “shouldn’ts” which they expect
others to abide by. Being integrous means that
they are consistently applying the same rules of
consideration across all of their relationships. They
are naturally conscientious and orderly—and make
for extremely loyal team players.

Providers make it their aim in life to be a supp’
of life necessities to those under their care
providing skills extend across the bos
physical needs to social, emotiona’

needs. These great nurturers

Providers are happiest when they express
themselves in a personal manner.as they give
nurture. Their caring is most ev: in the way

they are continually checki: . on others, to

make sure that all is well ‘ing = . they
do so out of a genuine cor. than ot
of duty and resnonsibility. The >nts of

kind of care nse a high deg . th
and sincerity 1 ~em. Providers dercely
devot “air nes, ans’ =y are usually

f edi d se, 2

2 step-by-step approach
‘ecisely asa partofa
past, going with
‘nventing new

'ieve that the

needed, and may spend much ene. ave a pessi-
that they deserve to be. They mak " them carry
hosts, able to remr aople’ Teorder this product, ution. Pro-
after a single intrt fie s go to: ient where
concerned about neec. . t and plans
wantir® 2 insure th P .01 www'kelrsey'com
for.

4 and therefore
Pré i t ou.going and most su s though they are

of all; always ex .ing themselves to others i

friendly wir mnanner. They are natural social
contributo. .appily giving their time and energy
to make sure that social functions are a success.
These expressive individuals are personable
and talkative, and may become restless when
isolated from human interaction. With their
pleasant outgoing personalities, Providers strike
up conversations about any concrete topic with

just about anyone.

Read and Verify Your Results

< group. They have an

~d like to work together to get

the job done. When they belong to a team they

look for players who will add value. They seek out

potential members who are diligent, responsible,

and cooperative. They believe that collaborating

is about everyone marching together flawlessly
to achieve success.

Protectors derive a great deal of satisfaction from
caring for others, and they offer their comfort
gently and helpfully. Though they present a
quiet reserve, these individuals are friendly and
fond-hearted in nature. They enjoy assisting
the downtrodden and can handle disability and
neediness in others better than most. Protectors
are devoted and loyal to their superiors. They
influence those around them by setting an

example of humility, service, and dedication.

Protectors are extremely industrious, workins
tirelessly, as they sacrificially give of thems:
to the institution. They offer their servic~
form of guarding against life’s pitfalls

that is, seeing to the security of a

for. Their greatest contributis

their self-denial, as they go abou

tasks modestly and_unassumir

are the least self of all,

undertake a tas €, i

humanly possible

ave, to put so ing asidt

redis re, 1 sare forem.
‘act. nsto Protectors.
A, for they know the va,

or the squandering or misuse .

is a virtue for
a dollar an”’
resource .2y are devoted to family, and expect
the places where they reside to be kept neat and
orderly. Protectors seek to get their money’s worth,
and will do everything possible to preserve any of
their belongings whether big or small for as long
as they possibly can.

To order this product,

QO Keirsey

Thoroughness, and attention to detail are
trademarks of Protectors. They base *heir self-image
on being seen as dependabls .eficent, and

respectable—and to that e .ey are extremely

careful in their work. | heir £ rdinary
sense of safety and respor. 4 with their
unusual talent.for executing | sina )
manner, ths well in roles the their
logistical brii. ‘o shine, Prote. Possess a
sines 1 se. »ss of p© ose that causes

e “usen L4 an.

“‘an, whether it be cultural,
They carry with them
for history; a sense
nd relationships.
given by birth,

ey believe in
ierarchy, and

custom and

go to: rs to respect
at the "right

www.keirsey.com :ason.”

behind the scenes

ceed with diligence,

.sting their tasks. These

_wtionally dependable and are

selaom nappy leading others down an uncertain

road. For Protectors, regulations are tried and

true, and they rarely question the effectiveness

of going by the book. They expect everyone

to conform to the established rules, feeling a

personal responsibility to ensure that standards
are not only adhered to but honored.

Read and Verify Your Results
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Teacher

order this product,
go to:

www.keirsey.com
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ALL IDEALISTS
SHARE THE
FOLLOWING CO
CHARACTERISTI

rder this product,

go to: |
www.keirsey.com
.J’f;
dealists Y,
spiritual /
P } \\._ ///
journeyéx_\ S
S, )
Idealists make intense mates, nurturing
parents, and inspirational leaders.
Read and Verify Your Results

26
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IDEALIST Champion ENFP
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passionate

Champions have a wide range and variety of
emotions, and a great passion for novelty. It is
important for them to embark on a journey that
feels fresh, new, original, and unique. Anything
less feels stale and something that they cannot
be passionate about. Their feelings are powerful,
and so they seek to inspire and motivate others to
feel as they do. Champions inspire because they
have first been inspired. Their passion can only be
displayed when it is the natural overflow of what
resides within,

exploring

Champions have a probing nature, alwz
exploring to find the idea or opportunity »
holds promise. Believing that the v
interconnected, people are interrels

are interdependent, these nati:

for patterns and relationships.

o Idealist Champion (ENFP)

enthusiastic

Champions are tireless in conversing with others.

Their enthusiasm is boundless 2nd is often
.ciousof all.

ompelsthem to

contagious, making them the mo-
Their irrepressible expressiver

be the champions of caus¢ their.« .rance
emanates from within. T asiasm _is
received by others as an auther, ressior
Champions, * they do” is nc L1ty
it is an extensic vho they are”- . tied to
their:

qenti

“awarc . kind of spontaneous
“his intention always to
smmunicated both

Yers, who find it

'ive when they

mselves and

ions do not

exploration makes them exciting . rcan feel as
G people or ‘. bec To order this product, W—
Champions are lik v “ar go to: ot just for
might be” is alway: e fas jers as well.
s www.keirsey.com

n orking id new outlets

ntial for Ci.
Ti | in y <tting people to.
and are gooc

f At ork |

initiating meetings <«
conferences = are good with people and make
extensive v _r their interpersonal powers. They
usually have a wide range of personal contacts,
expending energy in maintaining both professional
and personal relationships. Champions prefer
to approach relationships in an inclusive and
collaborative fashion, where everyone has a voice,

and mutual respect is paramount.

Read and Verify Your Results

nd themselves

. This allows them

~from unusual places

«=d juxtaposition. They are

unconvenuonal and possess a nonconformist

nature. This creativity empowers them to be great

at having an alternative perspective. Champions

are dreamy and highly imaginative, leading them

down various paths which eventually merge
together in ways that are meaningful for them.

QO Keirsey

e Idealist Healer (INFP)

reconciling

Healers find a tremendous sense of purpose in
being a facilitator of reconciliation. They seek
internal healing within themselves, external
healing with others, and eternal healing with the
sacred. They seek to mend those divisions which
plague their private life and their relationships.
They yearn to conciliate, to lead others to a
place of restoration—that is, to restore lost unity,
integrity, or harmony. They are the reconcilers of
all that does not fit. They extend their hands to
those who have been excluded, discarded, and

forgotten.

inspiring

When it comes to the matters of the heart.”
can be enormously inspiring becausr
willing to be vulnerable with ¢

the first to be willing to sacri”

confess their fears, and admit -

This kind of authenticity insy

engage in comr w beil
their shortcomii M. fl
connectingonav ersor.
their. < n stories t. ir! &
" ‘nonious

lers.s mon) 1g to grea.

, | col uiict. They are se.
the ieelings o: ars, and with sincere dev
they aim t=

well aw of people and their feelings, and

.se wherever possible. They ar.

relate well to most others, but with some reserve.
Absolute loyalty is what they provide and expect,
so any act of divisiveness is considered an act of
betrayal. Healers want to do things differently,
by coming at a situation from an alternative, yet
harmonious angle.

To order this product,

nurturing
Compassion is defined as a "sympathetic
consciousness of others’ distress trgether with a
desire to alleviate it.” For Heale: .r expressions
of nurturing stem from th ofound personal
journey of redemption. i conns sharing
in people’s suffering, ch aifficulties,
and pain. This.sensitivity to | ‘ows t! -0
connect wi se who feel a 1 and

>y approach p.

with *ivit, ‘s unpar’  ed.

brokenheart. . in need

“ven.
“aryvent 1 to bring peace to the
“to themselves and their
~ply and passionately
*he special persons
ruse. They live in
ntensely battle
' within. Their
in those safe
ner struggle.
go to: y can be an
lar struggles.

www.keirsey.com

Ar greatest gift.

<ep them inspired.

.0 go forth into the

4'they are ready to make

-<s involved. They live for their

drearns, and look for connections with others who

share in their vision. Healers have a profound

sense of idealism about who they are and who

they hope to become. When they are convinced

that their dream must be fulfilled, they believe in
it, and they forge ahead with perseverance.

Read and Verify Your Results
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What are the temperaments
of the people in your life?

ongratulations! You have completed

the first three steps: you've successfully

completed the Keirsey Assessment;
self-scored your results; and you've had the

chance to read and verify your profile. As you
were reading about your profile, you may have Artlsa n @
thought about others in your life, wondering
what temperament they are. We suggest that

you talk to the people in your life, so that Se e H O\ Who are the Artisans in your life? Who are the Guardians atre?

you can learn more about them. This will help

- e ]
you to develop strategies on how you might Yo h 't w \ '1
-

further grow as a person, and improve your
n er .

o——— 317 JNOA ul djdodad ayl

relationships.

In this fourth and final step of the Keirsey

Workbook, we'd like you to move from self- .
"
awareness to social-awareness by making t¥ Y
effort to see how you fit with others 5
of this last step, take a read of the \
A peraments
pages where we provide further ovel war life?
the four temperaments~ .also encc To order this product, To order this product,
to go back and read £t go to: — ~ go to:
temperament/persona  vpes,
of how youre differer ' ) www.keirsey.com n of Ideall www.keirsey.com @
your i .ank you for »ating il
jour nith us!
' the | sts in your our life?
~our
.aments Contribute g
What Motivates The Four
. 4 Temperaments . ;
How the Four - .
5 Temperaments Lead

29 See How You Fit With Others See How You Fit With Others 30
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World Distribution of What The Four :
Temperament Temperaments Contribute

Artisan Guardi

f %

confidence

Guardians

o—— anqiiuo)d Adyl Jeym

can-do attitude

ability to implement ' _
flexibilitih

To order this product,

o—— Distribution of Temperament

45%

To order this product, to:
go to: P
. _.»nals www.keirsey.com
www.keirsey.com

diplomacy

TS team development vision

1 0 % inspiration

motivation

systems

future

See How You Fit With Others 32
31 See How You Fit With Others
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What
Motivates The
Four Temperaments

Guardian

Artisan

Having new challenges
and problems to fix. ~ path

Being able to master
skills and develop ne
talents. go to:

Being ableto make www.keirsey.com
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\\on projects that
\ an opportunity
their learning
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?‘to help
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f_.?essions.

_ia visionary
_prise with an

_aovative culture.

How the Four
Temperaments
Lead

QO Keirsey

Artisans

lead by offering encouragement frequently and
acting swiftly with great confidence and charisma.
Because they naturally project confidence, they can
quickly get members of a team working together
on a project or common goal.

They offer praise and appreciation eas’
generously and they will go to great }
give their employees good worki

They can easily determine what is important to
others and help them cultivate and explore their
talents.

They lead by enthusiasm and by creating a positive
outlook of the future.

They are generous with their compliments and
encouragement, and they take a genuine interest
in others’ goals and aspirations.

‘ampleting a

Artisans act swiftly, makin \ the same.
decisions on the fly. They enjoy:

here and now an rder this product, ?Tgulatlons
go to: .

[ ——
www.keirsey.com '
4 '

onnecting personally wi'h.\__ __,_.41"’ vision of where the

e team and showing an honest- ) ______,__.m’él the strategy needed to

to others’ personal growth. T w- ey are often intriguing to others

ke
"nd think that if
‘rk and having

because they see far beyond the normal vision of
the present situation. They usually communicate
with logic and a clear, concise report of the
problem and needed outcome.

They encourage others to innovate and create
new ideas to contribute to the project at hand.

They are usually persuasive but not forceful and
tend to build many alliances and networks.
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What is
Keirsey?

Keirsey transforms your understandi that brings
clarity on who you are, what yo ers an
integrated system of solution gprovide
four areas of service which incl

rder this product, "

go to: \
" I}tune
www.keirsey.com y.
/
/
50 million people \ //ﬁe United
170+ countries have _ utilize Keirsey.
experienced Keirsey. \\HH e -
Keirsey has been translated 'IO ’Uuu More than 10,000 people use
LA ES  into more than 20 different Keirsey on a daily basis.

languages.
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All four of our service areas are
designed to work together as an
integrated system.

01 Assessments

rder this product, 8
go to:

www.keirsey.com /

04 Certifications
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i To order this product,
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A

SERVICE ATEGY

37 What is Keirsey?

Our Keirsey Workshops have been utilized by a wide range of organizations. There is no industry which
Keirsey has not touched. Over the past 20 years, we have invested a massive amount of our intellectual
capital to study organlzations. In doing so, we were able to identify the key factors which empower them
to truly thrive. The Keirsey Workshops are a series of solutions which are offered in conjunction with
our assessments. They have the power to shift your organization to operate at its very best, like never
before.

LEADERSHIP “ON

To order this product,
go to:

3 www.keirsey.com

SO...c ORGANIZA1iv.vo> SURVIVE
WHILE OTHERS THRIVE. DO YOU
HAVE THE FACTORS FOR HIGH
PERFORMANCE?
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K E I RS EY C OAC I I I N G We have had the privilege to work with and study more than 10,000 leaders over the past ten

years. And our findings have lead us to create a coaching model that is transformational. Leaders
we have worked with have repeatedly stated that Keirsey Coaching is unlike any other leadership

development experience they have ever engaged in. Our model takes into account your entire life,

providing you with the lenses to see your leadership journey in a way that you have never seen
' @ before. We provide you with the perspective to create the best for your life with the rest g®wvour life.

< ACTION

COMMIT
.

order this product, ) order this product,
go to: go to:

www.keirsey.com All LE = : www.keirsey.com
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KEIRSEY CERTIFICATIONS

ARTISAN o ¥ 22D N

grow best by stimulation Linstruction

L
D To order this product,

¢ . | go to:

www.keirsey.com

=S

BE THE EXPERT
GROW OTHERS IN THEIR
LEADERSHIP

A Keirsey Certification is unlike any other training program offered of its kind. This stems from our
belief that people are different. All of you come from different industries, face different challenges,
have different solutions you'd like to master, have various educational backgrounds, have different
temperaments, and different learning styles. Therefore, we adapt our content to fit your unigue
context. Each of our certifications are customized for your in a private learning engagement. We
provide training that is immediately applicable in the short term, while it can also be utilizdhi for a
lifetime, We measure the effectiveness of a certification program not by how well you — W an exam,
but by whether you are making an impact in your world with what you‘ve learneg '

IDEALIST

grow best by mentoring,

by analysis

;// ' ). Toorder this product,
. N | go to:

www.keirsey.com
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© Keirsey 2017. All Rights Reserved. Printed in the United States of America.

Keirsey, Keirsey Temperament Theory, Keirsey Temperament Sorter, KTS, KTS-ll, Artisan, Guardian, Idealist, Rational, and

Please Understand Me are trademarks of Keirsey (“Keirsey Trademarks”). No part of this publication, or any of our intellectual
property, including, but not limited to, the four temperaments, the sixteen types, any of our descriptions or materials found on
our website, reports, books, e-publications, or any other formats (digital, print, or any other format) may be used or reproduced
in any manner whatsoever without the express written permission.

The applicability of information provided in this publication may vary from specific situation to specific situation. The Keirsey
Group Companies (“Keirsey"), its partners, affiliates, and its members (“Collaborators”) are not aware of all the information
pertaining to your situation and context. You are solely responsible for determining whether some or none—and, if some, which
parts—of the information in communications from or associated with Keirsey or its Collaborators is or are appropriate to your
situation. All information from or associated with Keirsey and the Collaborators are provided without warranties of any kind.
Your use of information from or associated with Keirsey and its Collaborators are at your sole risk. You should seek appropriate
professional advice for your particular situation (e.g. prior to embarking on any legal, accounting or health changes).
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world by helping people

understand each other.
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